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1. How would you define ‘influencers’ and ‘influencer culture’?  
 
The question should be ‘what does an influencer do?’. It is more suitable to consider 
influencer as an occupation. The parameters of which are defined by the tasks that 
the influencer does. As such, the law will be able to capture the flexible 
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-+;6C+&1I+2-&/98%L! It is already illegal to advertise prescription-only medicines, and 
rule 12.18 of the CAP code states that marketeers are not allowed to use health 
professionals or celebrities to endorse medicines. Evidently, however, this bottom-up 
approach is ineffective, not least because the law is inadequate to support 
meaningful enforcement and therefore does not provide deterrence.6 
 
The Committee is urged to recommend that the Government improvement the 
regulation and enforcement of harmful content shared by influencers. This is important 
because, although influencers are the people sharing the content, they can be the 
young and vulnerable party in the relationship between the brand/advertiser and social 
media platform. As such, liability should be at the least be shared between the 
stakeholders and should be fixed in order that it cannot be contractually overridden. 
It would also seem appropriate to focus much of the liability on the 
brand/advertiser who has the resources, knowledge and control in the product or 
service being pushed by the influencer. While the platforms should do more to 
educate their users and user technology to reduce harmful content. 
 

3. Is it right that influencers are predominantly associated with advertising and 
consumerism, and if not, what other roles to influencers fulfil online? 

Influencer culture mobilises positive social change. Influencers use their platforms 
to connect with likeminded followers, raise awareness of social injustice and activate 
change. The power of social media activism, referred to as ‘hashtivism’, enables the 
global spread of meaningful messages and has the ability to galvanise people. For 
example, Gina Martin’s successful campaign to make ‘upskirting’ an offence under UK 




